
	
  

	
  
TYPES	
  OF	
  PARTNERSHIPS	
  	
  
(Context	
  and	
  Purpose)	
  

	
  
• Rationale	
  for	
  partnership	
  (influencing	
  ‘measures	
  of	
  success’)	
  
• Funding	
  source(s)	
  (influencing	
  research	
  outcomes)	
  
• Duration	
  (short-­‐term	
  or	
  sustained)	
  
• Scale	
  
• Nature	
  and	
  locations	
  of	
  partner	
  organizations	
  and	
  levels	
  of	
  involvement	
  
• Position	
  of	
  partners	
  within	
  their	
  organizations	
  (institutional	
  or	
  individual	
  buy-­‐in)	
  
• Accountability	
  (to	
  whom?)	
  	
  
• Emphasis	
  on	
  reflection/learning	
  and	
  room	
  for	
  formative	
  evaluation	
  to	
  improve	
  

partnership	
  itself	
  as	
  well	
  as	
  outcome	
  
	
  

	
  
INFLUENCES	
  ON	
  PARTICIPATION	
  AND	
  TYPES	
  OF	
  EVIDENCE	
  VALUED	
  IN	
  PARTNERSHIPS	
  	
  

(Power	
  in	
  Research	
  Partnerships)	
  
	
  

Institutions	
   Practices	
   Artefacts	
   Narratives	
  
	
  

• Histories	
  
• Agendas	
  
• Structures	
  and	
  
processes	
  (e.g.	
  
around	
  funding	
  
and	
  careers)	
  

• Values/	
  ideologies	
  
• Infrastructure	
  
• Time-­‐scales	
  

• Languages	
  
• Research	
  capacity/	
  
literacies/	
  skills	
  

• Methods	
  and	
  
approaches	
  (theory)	
  

• Standards	
  of	
  
validity/quality	
  

• Collective	
  values	
  and	
  
ideologies	
  

• Tools/templates	
  
for	
  generating	
  
evidence	
  

• Texts	
  for	
  
disseminating	
  
evidence	
  

• Technologies	
  for	
  
supporting	
  
research	
  design/	
  
implementation/	
  
communication	
  

• Personal	
  and	
  
institutional	
  
biographies	
  of	
  
partnerships	
  

• Values/	
  ideologies	
  
• Emotive	
  responses	
  
to	
  partnerships	
  

• Individual	
  and	
  
collaborative	
  
reflection	
  on	
  
partnerships	
  

	
  
EFFECTS	
  AND	
  AFFECTS	
  OF	
  PARTNERSHIPS	
  	
  
(Power	
  through	
  Research	
  Partnerships)	
  

	
  
Institutions	
   Practices	
   Artefacts	
   Narratives	
  

• Changes	
  to	
  policy,	
  
structures	
  and	
  
processes,	
  values	
  
and	
  ideologies,	
  
agendas	
  and	
  
strategy	
  

	
  

• Changes	
  to	
  skills,	
  
language,	
  literacies,	
  
methods	
  and	
  
approaches	
  and	
  
standards/norms	
  

• Changes	
  to	
  
templates/texts/	
  
technologies/	
  
techniques	
  

• Changes	
  to	
  
sense	
  of	
  self	
  
as	
  researcher,	
  
personal	
  
values	
  and	
  
ideologies	
  


